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Editor’s Letter

KEVIN LAPALME 
Editor-In-Chief
@kevinlapalme

Often time we minimize the struggle that it takes to achieve greatness. As we put 
together this issue and had a chance to speak with the young talent within its pages, 
it became all too apparent the time and effort needed for success. It was forty six 
years ago that Pitto Uomo first took place in Florence, Italy. The stars of street style 
came out in droves to show off the latest fashions. As the years have passed, it has 
grown and matured into an event where thousands travel worldwide to show off their 
approach to style, fashion and individualism. 

British actor Cameron Cuffe will be starring as Seg-El, Superman’s grandfather in 
the Syfy Series Krypton. This is a chapter of the Man of Steel legend that has rarely 
been seen. We will be privy to the struggles as Seg redeems his family’s honor and 
bring hope and equality to his home planet. Singer and actor, Jordan Fisher has 
been keeping himself in the public eye since his days on Radio Disney in 2014. Last 
year, Jordan took home the Mirrorball Trophy on  Dancing With The Stars. Jordan 
and Cameron Boyce from the Descendants television films and the Grownups film 
franchise are definitely ones to watch in the coming year.

From a Wrinkle in Time to the cover of Lapalme. What more can we say about 
someone that is breaking barriers worldwide? Lapalme Creative Director, Derek 
Warburton’s flower concept truly brought this Spring Issue to life. Roaring into this 
issue is the Urus. The new debut into the SUV market by Lamborghini. The amazing 
styling, versatility and speed; I know whats on my wish list this year!

We have paired affordable everyday pieces with one of kind luxury couture in our 
Deconstructed Style column with Robert Pauley and Marcus Ivory from Welthé 
Images. The goal is to breakdown simple looks for each season without emptying 
your bank account. Speaking of pairings, Darryle Moody, Brunello Cucinelli DSA 
for Neiman Marcus Orlando has curated the hottest bags for men heading out on the 
town, or conducting everyday business.

From the fantastic food and health articles by Coleen Janeway to the modern take on 
interior design by Karen Leblance we strive to make each issue a must read. 

Thank you for your support!
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TAKE TO
THE STREETS
Street Style is a specific concept which comes origi-
nally from British fashion culture. It is a comprehensive 
approach to the fashion industry and producing styles 
which intersect and differ from mainstream fashion 
considerations. The “street” approach to style and fash-
ion is oftentimes based upon individualism, not simply 
current fashion trends. Using street style methods, indi-
viduals demonstrate their multiple, negotiated identities, 
in addition to utilizing subcultural and intersecting 
styles or trends. This, in itself, is a performance, as it 
creates a space where identities can be explored through 
the act(ion) of dress.

Many people said that Bill Cunningham was the first 
democratic street-style photographer. Starting in 1978 
in the New York Times , he snapped candid photo-
graphs of people on the street and found trends among 
them. Old and young, thin and fat, rich and poor… 
his subjects were as diverse as the city he shot them 
in, and truly representative of the fashions of the time 
(even if the people in his photos wouldn’t be considered 
particularly fashionable). More photojournalist than 
portraitist, Cunningham’s work was incredibly import-
ant in documenting the oeuvre of a time. Concurrently, 
photographers like Jamel Shabazz and Shosuke Ishizu 
were capturing hip-hop style in the mid-’70s and Ivy 
League style in the mid-’60s, photographing their sub-
jects in both posed and candid shots that let tribes of 
individuals showcase trends like Cazal eyeglasses and 
varsity jackets. Street style is an incredibly viral, incred-
ibly instant, incredibly addictive facet of fashion that’s 
changed lots of the ways in which fashion gets made and 
consumed. But let’s stay focused on Menswear because 
this topic has seen its fair share of hits and misses. We 
have been through some rather eccentric trends and fads 
allowing us to come to this very present day in fashion. 

Written by: Myra Postolache

Whether you’re into the retro look, love the 80s with Adam 
Ant at the forefront of menswear or you like what you’ve got 
on today, we can all draw influence and ideas from the past 
and bring them into the present day. Influences can come from 
anywhere, at the moment we’re going through a 70s revival with 
brands such as Gucci leading the way in this enormous trend. 
You only have to look at certain areas in London to realise peo-
ple still draw influences form the past. Street style has always 
existed but it has become a phenomenon of 20th century. A 
few key influences that we still see today can be found in the 
1920s menswear era, like wide legged trousers for instance were 
a point of hot topic – they were loose yet fitted at the waist. This 
created an overall larger affect with the illusion of longer legs. 
The wider leg was still massively in trend also in 30s, it was way 
up until the 60s, yet we did see it slim down, if only slightly. 
Flannel played a massive part and had been used as a practical 
material for the working classes. Later, darker colours and looser 

shapes played dominant as clothes were built to 
last. Clothes were made to be sustainable as the 
war carried on, plus, it was a time of sadness 
for many which reflected in the fashion. Icons 
sure as James Dean paved the way for mens-
wear. James, with his super laid-back attitude, 
championed the casual look; with a simple 
jeans and tee combination he epitomised style 
for the younger generation, and, made a clas-
sic without even realising. The platform shoe 
stayed in the 70s, but lately they came back. 
This is decade that has been reproduced over 
the last few seasons with brands such as Gucci 
or Palomo Spain really making it a main stay 
in their collections with billowing shirts and 
flared trousers. Later, in the 80s was a time of 
the glam-rocker and sub-cultures to boot, we 
saw many different types of fashion during this 
decade. The line between mens and women’s 
fashion was very blurred as we saw the two sexes 
come together over style. On one hand you had 
your punks and skin heads and on the other you 
had your new romantics, and, of course, theres 

European men 
have become 
the real stars 
in street style 
for the world.
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the rest that were in between. An oversized 
torso and thin legs dominated as shoulder 
pads were placed in every jacket. The time 
of the glam-rocker was high as many tried 
to emulate their icons such as Steven Tyler 
from Aerosmith. Later, bands such as Nirvana 
championed the grunge scene with teenagers 
from all corners of the globe ripping their 
jeans and sporting a plaid shirt. The oversized 
aesthetic was dominant as people’s ‘don’t care’ 
attitude shone through. This was also a time 
for subdued colours and washed out effects 
due to the high demand for worn looking 
clothing. Menswear has certainly draw influ-
ence from decades gone to craft our own style 
and fashion. Pitti Uomo, the men’s fashion 
show held twice annually in Florence, Italy, 
has long had a reputation for celebrating fine 
tailoring, sharp suits and the men who love 
to wear them on street style. The company 
is devoted to promoting the fashion industry 
worldwide. From the top down, its motivated 
staff fully believes in the concept of the mod-
ern trade fair as an event that is in a constant 
stage of renewal and development – indeed 
Pitti Immagine has recently expanded to one 
of the most famous street style events too. 
The trade fair must create clear and stimu-
lating relationships involving the exhibitors, 
their collections and the buyers and public, 
even through their famous street style high-
lights. Pitti has the ability to continuously 
review and revise the approach to trade fairs 
and cultural programs and it is creative think-
ing and speed in production. It is expressing 
the latest trends in clothing and market ori-
entation. It is the essence of an ability to 
compete. It is an entrepreneurial spirit and 
an ability to plan that moves the promotion 
of the culture of fashion towards new hori-
zons. Innovation means that it is not enough 
to keep in step with the times, but we have 
to be ahead of them. Pitti has the ability to 
see and understand new leaders, new stimuli 
and new potentials. It is bringing apparently 
distant worlds and people together – culture, 
fashion, art, architecture, finance and busi-
ness. A multidisciplinary approach and the 
courage to be different, this is why the street 
style concept of Pitti became one of the most 
researched topics for menswear style.
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JORDAN 
FISHER

PHOTOGRAPHER: FILBERT KUNG
ASSISTANT: HUI CHING CHAN 

STYLIST: JOEY THAO
MAKE UP ARTIST: JOEL SEBASTIAN 

LOCATION: COCOMELODY  Hat - Vintage 
Shirt - Joyrich 
Knecklace - Jordan’s Own 
Button up - Praval US all 
Pants - Stylist Own 
Belt - Off White 
Shoes - Doc Martins 

The self professed “nerd” talks winning 
Dancing with the Stars, his long time 
girlfriend and how much he loves his fans.

LAPALMEMAGAZINE.COM
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Funniest/craziest thing that hap-
pened while you were practicing for 
Dancing with the Stars?
We had a lot of ups and downs in 
this show, but every day we had fun 
together. Our craziest moment was 
probably trying to rehearse for the 
semi-finals and the finale when I had a 
tweaked knee and a torn cornea.
 
What was one of the hardest tricks/
moves you had to learn?
One move that Lindsay wanted to try 
for many weeks is one that you see in 
the freestyle and the fusion dance. In 
the dance, Lindsay grabs the back of 
my head and f lips me over her shoul-
der. I kept thinking that looks crazy! 
Lindsay assured me that it was actually 
an easy move. Eventually I agreed to try 
it. At least twice I chickened out, but 
eventually I decided to just go for it. 
When I did, it seemed like the easiest 
move that I have ever done. It was just 
the mindset of getting past the nerves. 
 
What was the best advice you 
received when you started Dancing 
with the Stars?
Best advice I received before starting 
the show was to have fun and be an 
open book. Be who you are and hope 
that America will get to know the real 
you and root for you; shed tears if you 
have to, show fatigue and all the emo-
tions that come to you in the moment. 
I took that advice and luckily America 
supported me and voted.
 
You and your girlfriend are relation-
ship goals. How excited was she when 
you won Dancing with the Stars and 
what did you do to celebrate?
We grew up together and have been 

best friends forever. She has been so 
supportive all along the way and always 
will be. I called her right away and she 
was so excited that I won. She was away 
at college as she is studying clinical 
dietetics so we celebrated together a few 
weeks later.
 
What are three things you absolutely 
need with you while on tour?
Video games, good books and great 
people around me are essential.
 
We love your latest single “Mess” 
when can we expect your next single 
to drop?
Very soon :)
 
What’s next on the agenda for you? 
Do you have any upcoming projects 
you can share with us?
I have a handful of projects I am work-
ing on, and they are all in development 
right now—excited to share when I 
can.
 
Finish this sentence: If you want to 
spoil me rotten. . .
Surround me with my loved ones, my 
dog and my house and games—and 
maybe throw in a spa day!
 
Tell us something about you that not 
many people know? Or might find 
surprising?
I am a nerd—I love anime and video 
games.
 
What is your favorite way to connect 
with your fans?
In person, concerts and meet-and-
greets. Social media is great, but I really 
like to meet my fans and connect with 
them and get to know them.

Top - Les Benjamin 
Sunglasses - True Vintage Revival 

Jacket - Stella Jean 
Bandana - Stylist Own 

Belt - G Star Raw 
Pants - Diesel 

Shoes - Doc Martin 

Interview by: Ashley Aguirre
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Glasses - Diesel 
Shirt - Dior 
Jacket - Balmain 
Belt - G Star Raw 
Chain - Opus Prime Studio 
Pants - Preach 
Shoes - Doc Martin 

Shirt - Topshop 
Jacket - Acne Studio 
Pants - Armani 
Shoes - Vans 
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DECONSTRUCTED 
STYLE

Photographer: Robert Pauley III
@weltheimages

Stylist: Marcus Ivory
Creative Director: Marcus Ivory

MUA: Amber Amos
Model: Jake Jaffee

Agency: St. Clair Models

Bally, Men’s Hedern Velvet 
High Top Sneakers - $495

LVL XIII, Chevron Color-
Block Baseball Jacket - $295

Soulland, Beware 
T-shirt - $70

Style is becoming more and more important for 
men. NYC Stylist Marcus Ivory shows us how to 

break it down without breaking the bank. 

McQ By Alexander 
McQueen, 

Black Leather Shorts 
- $940

Calvin Klein - $20
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CAMERON 
BOYCE

From starting on General Hospital to Adam Sandler 
films and now starring in the Descendants franchise,  
do you think that you have a dream career as an actor? 
Acting is my dream career. In terms of my credits, I don’t 
look at them and think I’ve proven myself. I’m really never 
satisfied... it’s a common trait among actors. I’m extremely 
grateful for everything that has happened for me, espe-
cially being 18, but it just pushes me to do even more.
 
We know you are a breakdancer, how did that all come 
about and where do you see it going in your career 
now?
Breaking was the last dance style that I studied, and one 
of the most fun. I used to go to jams and dance with my 
best friends which was some of the best memories I have. 
We don’t get to break as much anymore because of all of 
the work that we’re doing. Everyone in the crew has their 
own thing going now which is amazing. 
 
What are 3 things that even your most devoted fans 
don’t know about you? 
The volume in my car is always on full blast. I eat Oreos 
with a fork because you can dunk the whole cookie. I put 
my dad in choke holds and he never sees em’ coming. 

You are being honored with the Pioneering Spirit 
Award for your work with clean water, what drew you 
to the cause?  
We have to start somewhere. It always shocks me how 
much we neglect basic human essentials. That’s why I’ve 
worked a lot in reversing the water crisis and the homeless 
epidemic. It’s so important to be a part of something big-
ger than you. To use your voice, however big or small it is.
 
Tell us about your new accessory line. What inspired 
you to start it? 
My love of creating, fashion, and giving back in one proj-
ect. The whole idea of the line is to produce something 
that can be loved by anyone. Unisex bracelets that are sold 
with a portion of the proceeds going to causes that I’m 
passionate about. It’s so rewarding to do things my way, 
from designing the bracelets to picking the charities. 
 
Who’s career in Hollywood do you look up to and 
why? Hollywood crushes? 
This year Timothee Chalamet exploded on the scene 
which was so incredible to watch. He has raw talent that 
you don’t see in many other places. As for crushes, Lupita 
is now leading the race thanks to Black Panther.

The world knows him as a Disney boy wonder, 
but triple threat Cameron Boyce is so much 

more. From his new accessory collection to his 
work with clean water, Cameron is taking his 

reach to a whole new level. 
Interview by: Derek Warburton
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Suit and Shirt: TopMan
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Poloshirt: Allsaints
Shirt: Raga Man

Jacket: Mitchell Evan
Slacks: 227 World

Shoes: H&M
Watch: Versus Versace

Photographer: TJ Manou
Makeup & Hair: Lusine Galadjian

Stylist: Franzy Staedter
Wardrobe Assistant: Shana Anderson

Sweater: Asos
Shorts: Original Penguin
Socks: Sock It Up – Black Label
Shoes: Allsaints
Bracelets: K Diovanna
Watch: Versus Versace
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RAGING
BULLS
Written By Darryle Moody
@darryle_moodynm
Photos By Lamborgini

Every car that has been produced at the factory in 
Sant’Agata, a small commune in Bologna that is located 
in the north of Italy, has either been named after a famous 
bull or directly related in some form to bullfighting. 

Lamborghini Miura (1966–1972)
A line of bulls that were bred by the famous Miura family.

Lamborghini Islero (1968–1969) 
Lamborghini Urraco (1972-1979)
The Islero was named for the legendary Urraco-bred 
Miura fighting bull, Islero, that killed famed matador 
Manuel Rodriguez “Manolete” in 1947 after severing his 
femoral artery during a fight. 

Lamborghini Espada (1968 – 1978) 
The name is a matador’s sword in Spanish and is often 
referred to the bullfighter himself.

Lamborghini Jarama (1970 – 1976) 
The name refers to a district in Spain that breeds fighting 
bulls.

Lamborghini Countach (1974 – 1990) 
Countach is a word from the local 
Piedmontese dialect which signifies 
an exclamation of amazement. 

Lamborghini Jalpa (1981-1988)
This forgotten car took its name from 
a breed of fighting bulls.

Lamborghini Diablo (1990 – 2001) 
Intimidating at rest or at speed, the 
Diablo name was resurrected after one 
particularly infamous fighting bull.

Lamborghini Murcielago (2002 – 2010)
Murcielago was derived from the Navarro fight-
ing bull. Murcielago (Spanish for ‘bat’) was spared 
by the matador after surviving 28 sword strokes during 
a bullfight in 1879.

Lamborghini Reventon (2008 – 2009) 
The Reventon was also named after a famous bull that 
killed matador Felix Guzman during a bullfight in 
Mexico in 1943.

Lamborghini Gallardo (2003 – 2013) 
The Gallardo was named in honor of the historic breed 
that was used to create the Miura line of bulls dating back 
to 1842.
Lamborghini Aventador (2011- )
The latest in the long line of V12 cars from Sant’Agata 
Bolognese, the car is named after a bull that earned the 
Trofeo de la Peña La Madroñera for its display of courage 
in Spain’s Saragossa Arena in 1993.

Lamborghini Huracan (2014-on)
Spanish for hurricane, the name references one particular 
bull that fought in Alicante in 1879.

And after all of that bovine history it brings us to this...
Lamborghini Urus

First, banish the thought of an extremely wide, low-slung, 
V12-powered two-seater that sits four inches above the 
street, the Urus is an SUV. In fact, this isn’t even the 
first SUV Lamborghini has ever built. That distinction 
belongs to the legendary LM002. Twenty five years after 
the end of production of the LM002, it now has a succes-
sor in the Urus. 

At the time the Lamborghini LM002 was an extremely 
unusual departure for Lamborghini, which was primar-
ily known for high-performance, hand-built sports cars, 
which is still very much the case to this day.

And of course in company tradition, this new model is 
named after, and rather unsurprisingly after a large and 
wild ancestor of the domestic cattle we see today. While 
the Urus was not technically a Spanish fighting bull, 
and went extinct around 400 years ago, it’s similar in 
appearance to the bulls you’ll find fighting today. And 
that little detail about extinction wouldn’t get in the way 

of Automobili Lamborghini naming a new 
car or SUV at all. 

After the concept car that first saw 
light back in 2012, Lamborghini’s new 
model, the Urus, is finally ready to hit 
the road. Just to get it out of the way, 
let’s talk numbers. The first number is 

641. Now you may be asking yourself, 
“641 of what exactly?” Well that would 

be horsepower. That’s kind of  alot, but 
remember this is a Lamborghini so power 

numbers will also be very large. The second 
large number is the 627lb-ft of torque is pro-

duced at 2,500rpm, which translates to serious 
power down low in the rev range. Let’s get some-

thing straight right away, the Urus is not quick but 
fast as a Lambo should be.

The speed component of the performance envelope 
is also quite serious since nobody actually acquires 
a Lamborghini to be slow, so it’s top speed is... a very 
proper and Lamborghini-like 189 mph.

Those boring daily errands to Whole Foods, Starbucks, 
and of course the requisite shuttling to and from soc-
cer practices just became more interesting and enjoyable. 
Your day may now include stoplight shenanigans with 
0-60 accelerations that will be achieved in a scant 3.5 
seconds. The trip to Nana’s with the kids will never be 
the same again.

The Urus’ astonishing performance is achieved by its 
new 4.0 liter twin-turbocharged V8 that also powers the 
Porsche Panamera Turbo and Cayenne Turbo respectively. 
It numbers such as its aforementioned 641-horsepower 
and 627ft/lbs of torque that helps counterbalance the car’s 
considerable curb weight of 4,850lbs and make it fully 
capable of achieving exotic car acceleration and speeds.

LAPALMEMAGAZINE.COM

Lamborghini has a long history of naming their cars after 
famous bulls. It all began when Ferruccio Lamborghini went 
to visit Don Eduardo Miura’s cattle ranch in Seville, Spain 
in 1962. It’s clear that this initial visit made a big impres-
sion on the company founder. Ferruccio Lamborghini was so 
impressed by Miura’s fighting bulls that he adopted a raging 
bull as Lamborghini’s logo when he established the now leg-
endary marque on October 30, 1963 and his bovine fascination 
continues on today.
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Lamborghini has categorized the Urus as a ‘Super SUV’ 
which is a term that emphasizes the extreme performance 
of their new SUV, as the Urus comes with carbon-ceramic 
brake discs as standard equipment; massive 440mm diam-
eter front rotors are clamped by equally massive ten-piston 
calipers and the 370mm rear rotors have six-piston cali-
pers. For reference the 440mm swept surface of the front 
carbon ceramic rotors is 1.44 feet of surface. Bringing this 
raging bull to a stop from high speed will not be an issue 
whatsoever.

Motivation for the Urus comes from the twin-turbo V8 
engine that resides under the hood actually isn’t the only 
similarity to the Porsche Cayenne Turbo, the Urus also 
utilizes the same sophisticated three-chamber air suspen-
sion that can alter ride-height and spring rates with toggle 
switches within the cabin. It is this kind of suspension 
flexibility that allows different settings and drive modes 
that enhances drivability depending on terrain, surface 
and desired performance for the driver.
An eight-speed automatic gearbox is the obvious choice 
for this application, coupled to a torque vectoring rear 
differential, and some high-tech wizardry via the electro-
mechanical variable rate anti-roll bars and a rear-wheel 
steering system combine to offer state-of-the-art road 
dynamics. 

The Urus has a Torsen self-locking center differential that 
sends 60% of the torque to the rear and the remaining 
40% to the front in its default setting. This 60/40 split is  
a desirable on-road trait as it will endow the Lamborghini 
Urus with a rear wheel drive feel even though it features 
a permanent all-wheel drive system. However, the rear 
differential can if need be send as much as 70% to the 
front or 87% to the rear as on-road conditions and trac-
tion dictates.
Although some may consider the new Urus a “parts car” 
due to leveraging a lot of the same hardware from the 
VW Group SUV parts bin, actually all of the VW Group 
SUV’s are now designed to allow each manufacturer to 
add their companies performance requirements to be 
reflected in each car’s dynamics.

Maurizio Reggiani, Lamborghini’s chief technical offi-
cer, states the Urus will feel distinctive and feel like a 
Lamborghini: “It’s clear that we’ve used some synergy of 
components that come from the group, like we did in 
the past. What makes the difference is the software, the 
calibration is all the job of development that we did here 
in Sant’Agata. Our car is completely different from all the 
[VW Group] other SUV’s.”

Reggiani also went into detail about the engine choice: 
“When we made a product profile, we recognized that 
talking about an SUV, a car that must be able to go 
offroad, or go in a situation where you have asphalt that’s 
not f lat – it was more and more fundamental to have a 
high level of torque at low rpm. Otherwise you cannot 
climb, you cannot go on the sand. For this reason, the 
only physical dynamic machine that can release high level 
of torque at low rpm is the turbo engine. The need for the 
Urus to be capable off road also dictated the need for the 
automatic gearbox.”

The Urus exterior design despite the car’s ride height 
is undeniably and more importantly, unmistakably a 
Lamborghini.

Unique within the sports car and now SUV segments, 
the now familiar and very sharp “fighter jet” inspired 
angles and distinctive, crisp creases that debuted on the 
Aventador and then was cross-pollinated to the Huracan 
are also a design signature of the exterior aesthetic of the 
Urus but required changes due to five-doors and elevated 
chassis. People don’t buy a Lamborghini to be subtle and 
it really shouldn’t be any other way.

A Lamborghini wouldn’t be one if it didn’t have proper 
footwear to match the emotive sheet metal now would it? 
The Urus will be available with wheels and tires that 
will arrive in standard form  measuring 21” in diameter 
and optional 23” rollers available. This unique combina-
tion of sharp, crisp aesthetics and a massive footprint will 
be truly unmistakable within the automotive segment.

For the adventurous there will be an optional off-road 
package, and accidentally backing up onto the grass while 
leaving Starbucks doesn’t actually count as off-road either. 
This package will feature a less prominent lower front and 
rear valances for improved approach/departure angles for 
off-roading.

The Urus’ cabin looks like a Lamborghini. Four air vents 
that stretch out across the upper dash appear to be like the 
exhaust outlets on the rear of the SUV, and that clearly 
is not a coincidence. A square-bottom steering wheel is a 
nod to other Lamborghini’s. 

To say the center console houses few buttons would be 
quite the understatement. At first glance it looks like 
there about 1,000 buttons that are needed to drive it. 
Although the most important button is the now trade-
mark Lamborghini red “flip-up” cover in which to fire 
up the engine. Nothing like a little theater to get your 
day started.

The Urus’ on-road behavior can be altered by the driver 
with the six selectable modes within the car’s ANIMA 
(Adaptive Network Intelligent Management) system. 
Each individual setting recalibrates the engine map-
ping, suspension and traction management systems to 
help it adapt to different on-road situations. The Strada, 
Sport and Corsa modes are all found on both current 
Lamborghini’s models, but for the new Urus there is 
new trio for off-road modes to can accommodate leaving 
pavement: Terra, Neve and Sabbia – or in English that is 
Land, Snow and Sand.

And last but not least there’s a final mode that allows the 
driver to select their own steering, engine and suspension 
combinations, and it’s called “Ego”. One could surmise 
that Lamborghini definitely has a sense of humor to actu-
ally name a mode “Ego.”

Swathes of soft alcantara and leather are literally every-
where you can see and touch, and in a nod to the Urus’ 
target market, housed within the center console resides 

two prominently placed cup holders. It all looks so Italian, 
the alcantara, leather and quilting but not those cup hold-
ers. Those are for us Americans and our drive-thru’s.

So just who is going to buy this? Mostly men, but I would 
expect the new model may very well introduce a signifi-
cant number of women to the brand, and that can only be 
a great thing. The successful launch and production run 
of a brand new model is high conquest sales (new buyers 
to the brand) and if aff luent women like it and they will 
the Urus will should and will be a big hit. 

The unprecedented success that other sports cars and 
luxury brands have had with their performance SUV’s 
such as the BMW X5M/X6M, Mercedes-AMG GLE63, 
GLS63 and legendary G63 and G65 models, and Porsche’s 
Cayenne Turbo & Turbo S just to name a few most likely 
encouraged Lamborghini to turn the Urus from concept 
to production reality.

The Urus will also help Lamborghini add another model 
to its lineup and to finish what it started when they strug-
gled to sell its first SUV, the LM002 back in the 1980’s.

Lamborghini believes the Urus will be a massive success, 
and projects that the new model to make up approxi-
mately 50% of all Lamborghini sales by 2019 and beyond. 
That couldn’t have been very difficult to project as that is 
exactly what happened to Porsche when they first intro-
duced the Cayenne in 2004 and now the Macan occupies 
the top sales spot for Porsche and has since it market 
introduction.

To accommodate the projected boost in annual sales the 
factory in Sant’Agata has been expanded and now includes 
a new assembly building and a new paint building just for 
the new Lamborghini and will be able to produce about 
20 cars per day.

A new approach to the brand is currently underway at 
the dealership level in regards to maintenance and repairs 
because it’s very unlikely that buyers will use the SUV in 
the same way as owners of other Lamborghinis because 
owners don’t put mileage on the cars for various reasons.
Projected annual mileage for Urus owners is to be around 
10,000 to 15,000 miles per year, which is much higher 

mileage than that of the typical Huracan and Aventador 
owner puts on those cars annually.

Final prices have yet to be confirmed but I would expect 
Lamborghini Urus to cost similar to Lamborghini’s 
Huracan when it hit our shores. That should put its base 
price somewhere around $205,000-$220,000 before plen-
tiful options are added. And I wouldn’t be at all surprised 
to loaded model crest $300,000. The Lamborghini Urus 
has put the Ultra Luxury SUV segment on notice. It’s a 
brave new world.

LAPALMEMAGAZINE.COM
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IS IT A BIRD?
IS IT A PLANE?

NO...IT’S

CAMERON 
CUFFE

Anderson & Sheppard Suit
Cole Haan White Trainers
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LAPALME Magazine had a chance to down with the 
future Hollywood icon Cameron Cuffe for an exclu-
sive interview.

Not-so-coincidentally, we have chosen a ‘superhero’ 
for the Spring 2018 cover of LAPALME Magazine. 
He’s one of the few great actors who will write their 
own Destiny. Cameron, a relative newcomer who was 
mostly performing in small live productions and indie 
films before being launched in the DC Universe.The  
London-born actor stars in the upcoming science fic-
tion drama, Krypton, from Warner Horizon Scripted 
Television. The series, premiering on SYFY in March 
2018. Revealing a chapter of the DC Universe that 
has rarely been told, Krypton is set years before the 
Superman legend we know. Cuffe plays the lead role 
of the Man of Steel’s grandfather, Seg-El, as he brings 
hope and equality to Krypton, turning a planet in 
disarray into one worthy of giving birth to the great-
est Super Hero ever known.

Cameron Cuffe has been busy making appearances to 
promote the science fiction drama, Krypton. ‘’Acting 
is the same game’’. When asked how he relates to the 
character of Seg-El; Cameron retells the story of an 
an acting job when he was a Child. The job paid him 
100 pounds. Cameron said ‘’I never realized peo-
ple got paid to act until then and I never thought 
I will play such an inspiring role in my life’’. While 
he enjoyed the process of acting and preparing for 
his role in Krypton, he learned a lot about how peo-
ple can change the world in better every day through 
simple things.

‘’Focus on yourself to change the world for the bet-
ter is kind of a requirement when your grandson 
is Superman’’ said Cameron during the interview. 
‘’Seg’s lifestyle is pretty rough. He has to fight to sur-
vive, literally.’’ 

In a surprising admission, Cameron said he has been 
acting since he was nine years old, and later embarked 
on his acting Career. Acting had been a passion since 
he was a child. Cuffe joins young British actress 
Georgina Campbell, who was cast in the pilot as the 
female lead of Lyta Zod.

LAPALMEMAGAZINE.COM

Jigsaw knitted sweater
Sunspel white tshirt
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Paul & Joe silk f loral shirt
Mr P navy sweater
Remus Uomo burgundy trousers

Topman navy red check suit
Sunspel white t-shirt

Dr Martens loafers
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“Focus on yourself 
to change the world 

for the better”



32

Even more than other superstars of his generation, 
Cameron Cuffe is building a personal mythos as 
complex and compelling as his career. In a sense, 
he’s managed to position himself as one of the most 
inspiring actors from Hollywood. As Seg-El, Cuffe 
fights to redeem his family’s honor and save his 
beloved Kryptonian world from chaos.

‘’I Spend most of my time at the gym. I focus a lot on 
the character I am playing and is important for me 
to train myself as much as I can to give my best for 
it. The things we carry define us, just as much as we 
define them.’’ said Cameron about how much time he 
spends training for his character.

‘’I choose to focus my time, energy and conversations 
around people who inspire me, support me and help 
me to grow into my happiest, strongest, wisest self. 
And through my character I want to inspire others 
to change the world for the better, exactly like Seg.’’

Having trained at The Lir Academy, Cuffe was 
amongst the first year of graduating students from 
this new venture formed by Trinity College, Dublin 
and the Royal Academy of Dramatic Art (RADA). 
Following graduation, he appeared in the Park 
Theatre production of David Hare’s play The Vertical 
Hour and in the Donmar Warehouse production of 
Larry Gelbart’s City of Angels.

On screen, Cuffe’s recent work includes Stephen 
Frears' Florence Foster Jenkins with Meryl Streep 
and Hugh Grant and a recurring role on ITV’s The 
Halcyon. Being on set with Meryl Streep was ‘’very 
inspiring’’ said Cameron Cuffe during the interview.

Keep up with Cameron at his ig: thecameroncuffe
And look for Krypton on SYFY Network.

Remus Uomo navy bomber 
J Crew beige knit

Hugo Boss white Denim
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Interview by: Myra Postolache
Photographer: Dickson Moses

Makeup: Gosia Gorniak
Hair: Donna Billing

Stylist: Zane Page
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LAPALME PEOPLE

JESSE PALMER
With DailyMailTV renewed for a second season 
it’s hard to find a media outlet that Jesse Palmer 
isn’t taking over. The football-pro turned televi-
sion analyst, host and commentator can be found 
across a multitude of platforms such as ESPN and 
even the Food Network. Now, as the anchor of 
DailyMail.com’s, the most read English language 
newspaper, hot new show, Jesse is your go-to man 
for breaking news, celebrity news, politics and 
stories of interest. We caught up with Jesse in be-
tween filming for DailyMailTV in NYC to get his 
insights on the media today, who to watch in Hol-
lywood and how he turned his childhood “pipe 
dream” into a reality.

14.

9.

HIGH
STREET

Spring is all about mixing a street element into 
your look and all the big names are on board. 
We are living for “Off White” this season and 
you will be too. Pair their high top sneaks with 
your suit for a dressed down dinner look.

1. Full Look “Off White”  2. Air Vapormax Flyknit Moc USD 206.00  3. OFF WHITE White Low 3.0 High-Top Sneakers $610  
4. OFF White Slim-Fit Zip-Detailed Embroidered Denim Jeans $585  5. CRAIG GREEN  Paradise Camp-Collar Quilted 
Cotton-Cloqué Shirt $1,465  6. ALEX MILL Slim-Fit Cotton-Jersey T-Shirt $55  7. PRADA James Jean Printed Saffiano 
Leather Key Fob $310  8. DRAKE’S Linen Overshirt $315  9. FOLK Mélange Cotton Sweater $175  10. PRADA + James Jean 
7cm Printed Silk-Twill Tie $230  11. ALBAM Distressed Loopback Cotton-Jersey Sweatshirt $135  12. OFFICINE GENERALE
Slim-Fit Garment-Dyed Cotton-Jersey T-Shirt $130  13. FALKE Tiago Stretch Cotton-Blend Socks $28
14. AMIRI Appliquéd Tie-Dyed Loopback Cotton-Jersey Hoodie $875  15. SAINT LAURENT
Oxidised Silver-Tone ID Bracelet $395  16. ETRO Slim-Fit Washed Stretch Linen And Cotton-
Blend Trousers $390  17. ISAIA Skinny-Fit Stretch-Denim Jeans $365  18. RICK OWENS Cropped 
Cotton Drawstring Trousers $630  19. TOM FORD York Chain-Trimmed Suede Driving Shoes $790
20. Night Courrier soft GG Supreme carry-on duff le $3, 490 21. Gucci Courrier soft GG Supreme messenger $1,350  
22. H&M Denim Jacket $59.99  23. Dolce and Gabbana Spring 2018 Runway  24. General Idea Spring 2018 Runway

2.

3.

4.

5.

6.

7.

8.

10.

11.

12.

13.

15.

16.

17.

18.

19.
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22.

23.1.

Sweater & Striped T-shirt: Club Monaco
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From playing in the NFL to appearing on the Bachelor, host-
ing on ESPN, GMA and now DailyMailTV what’s it like be-
ing on both sides of the microphone?
It’s definitely very interesting to go from playing football and be-
ing on the other side of the microphone to hosting DailyMailTV. 
It’s great to be able to share unique and compelling stories with 
our viewers, wherever I’ve been. I feel really lucky to kind of tap 
in different passions of mine outside of football. And then help 
tell those stories to people at home.

Just to follow that up, what kind of interviews do you love 
doing? Or what kind of people do you love to have on Daily-
MailTV?
We’re lucky at DailyMailTV as we cover a very broad range of 
topics and we have such interesting people that we interview. We 
have newsmakers, celebrities and people who make headlines. 
Just recently we had Rodrigo Alves, the human Ken doll, on the 
show. He’s a unique individual with a very interesting story. Tim 
Tebow also stopped by last week, he’s a former Florida Gator and 
NFL player. Really, it’s kind of all across the board, so there is 
never a dull day.

What has been your biggest challenges so far and how have 
you overcome them?
I think growing up in Canada and having a dream to play pro-
fessional football in the NFL was, in a lot of people’s eyes, a pipe 
dream. I had a lot of people when I grew up tell me I couldn’t do 
it. However, I’ve been very, very lucky throughout my life to have 
great supporters in my family and close friends. They instilled in 
me a really, really strong work ethic and a desire to succeed. I was 
very lucky to go to the University of Florida and then get drafted 
in the NFL. It’s not totally dissimilar to my career after football. 
I feel very lucky and honored to be able to work in sports broad-
casting at ESPN and host DailyMailTV. It’s great to be able to 
work with such talented people everywhere I’ve been that have 
really supported me.

And how do you find the cross-over going from sports-cen-
tric topics into all the genres that Daily Mail covers?
It’s really been a great marriage. I think so much of what Dai-
lyMailTV reports on are the things that I’m passionate about 
and truly care for. The show has fantastic exclusives, breaking 
news, politics, entertainment, science, and technology, sports, 
food and travel.

How has social media changed how you plan and approach 
covering celebrity news or political news etc..now that peo-
ple can break their stories on Instagram and Twitter?
Well, I think that’s a double-edged sword in some ways. I think 
part of the greatness of social media and platforms like Insta-
gram and Twitter and Snapchat is that it’s kind of the immedi-
acy in which you can get news today but you have to question 
the source and if there is an agenda involved. There’s always a 
race amongst everyone involved to try to break a story first, 
but you also want to get it right – and DailyMail.com and Dai-
lyMailTV are both great at doing that. Look at the Rob Porter 

story. DailyMail.com broke that story in two parts which re-
sulted in his resignation from the White House. That was great 
reporting that set the news agenda.

There’s a whole new crop of young Hollywood talent. Who, 
in your opinion, should we keep our eye on?
I’m a big fan of Miles Brown on Blackish. I think he’s awesome. 
And I’ve had a chance to work with him before. I’ve hosted the 
Disney Christmas Special on ABC for three years now and he’s 
been a part of it. While I was working at the GMA we used to 
have him on and he’s unbelievably talented and I think he’s go-
ing to have a phenomenal career but more than that, I’ve hung 
out with him a bit, he’s just so grounded. So impressive just to 
be around. Kind of almost, at times, wise beyond his years. So 
he’s someone really exciting to see where his career takes off. I 
think his star is rising.

We will have to keep our eye on him! Where do you see Dai-
lyMailTV going?
Continuing onward and upward. We’ve worked hard and had 
great audience growth since we launched in mid-September 
2017. I’m just a real believer in the format of this TV show. 
It’s also such a tremendous advantage to have access to all the 
stories and resources that DailyMail.com has. Did you know 
they have reporters and newsrooms in New York, London, DC, 
Sydney and LA? What’s also special about the show is our abil-
ity to tap into the stories that are trending while breaking really 
great exclusive stories. It was DailyMailTV that broke that Sex 
and the City 3 wasn’t happening – and that story is still making 
news!

When you have downtime, where are you and what are you 
doing?
I love traveling, but I have a home in Montreal where I love to 
go. It’s not far from where I grew up in Canada. I grew up in Ot-
tawa and Montreal is not far away. It’s about a 45-minute flight 
from New York City, so it’s very close. But because of its histo-
ry and its culture, you feel like you’re in Europe. It’s obviously 
French. I speak French, the food and culture are fantastic, the 
history is outstanding and the people are wonderful. If I had a 
long weekend, that’s definitely a place that I try to escape to. I’m 
also a passionate supporter of the National Pediatric Cancer 
Foundation and Good Sports – where I am honored to be an 
Ambassador for both fantastic organizations.

Sounds ideal! For the Gator fans out there, what do you 
think of the current state of Gator football?
We’re on the rise now. I’m really hopeful about Dan Mullen. 
We’re all pleased with the recruiting class but obviously really 
anxious. Gator fans have extremely high expectations. It’s a re-
ligion there and now is the time for everyone to get behind Dan 
Mullen, support him and get this thing moving.

Support Dan
In Dan we trust.

PHOTOGRAPHER: Daniel D’Ottavio @daniel_dottavio_photography
INTERVIEW: Chiara Casiraghi @casiraghistyle
CREATIVE DIRECTOR: Derek Warburton @derekwarburton
GROOMER: Andrew Zumbo @andrewzumbo
LOCATON: Innside Hotel, NYC @innsidenewyork

Sweater & Pants: All Saints
Wing Tips: Florsheim

Leather Coat: Dominico Vacca
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THE MILLENNIAL
HOME ELEMENTS
OF STYLE
INSIGHT FROM CELEBRITY DESIGNER BOBBY BERK
Written By: Karen LeBlanc @ADesignTourist

As the youngest generation buying and decorating homes, millennials are the trend setters and 
all eyes are on them as they embrace what’s now and what’s next. Manufacturers and brands pay 
millions in market research to keep the pulse on what’s hip to this generation who came of age 
in 2000. Many turn to millennial lifestylist and celebrity designer Bobby Berk, an influential 
soothsayer in home style, known for his brand of hip, minimalist urban luxury with a youthful 
vibe and cool, relaxed lifestyle. 

“Millennials are trend-forward because of how tuned into the world and popular culture 
they are. This is often driven by 
social media. Millennials follow 
brands that they like and they’re 
getting thousands of different 
impressions all the time. A lot 
of it happens subconsciously,” 
notes Berk, who designs furniture 
and accessories for his own line, 
Bobby Berk Home, and through 
numerous license partners.

His millennial design viewpoint 
also resonates in the home build-
ing industry where Berk is the 
creative director for for millen-
nial-targeted homes in the Las 
Vegas community of Strada. Berk, 
working with the builder Pardee 
Homes and TRI Pointe Group, 
helped design a community that 
caters to style-conscious millen-
nial home shoppers.

Located in the master-planned 
community of Inspirada in 
Henderson, Nevada, the f loor 
plans and decor are based off 
detailed feedback, design, and 

architectural elements from its millenni-
al-targeted concept home, the Responsive 
Home.

“Our research showed that millennials 
strongly prefer things like open f loor 
plans, spaces where they can enter-
tain, f lexible designs, and the ability to 

customize and personalize their homes,” 
says Klif Andrews, President of Pardee 
Homes. While a Las Vegas suburb may 
seem an unlikely test lab for decoding the 
millennial lifestyle, the experiment has 
uncovered five universal truths shaping 
the marketplace that caters to this power-
ful consumer group.

Contemporary Farmhouse, a Millennial-targeted 
concept home built by Pardee Homes

Amigos De Hoy designs.
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Story Counts:
Instagram and pin-worthy imagery may influence and 
inform the millennial aesthetic but purchasing deci-
sions are all about the back story. Mass produced items 
have minimal appeal for millennials. They curate and 
collect items for the home with a story— handcrafted, 
limited batch design elements that bring meaning to a 
space. Personalization and authenticity are values that 
drive design decisions and power the so-called Makers 
Movement gaining momentum for its socially conscious, 
grass roots approach to product creation. “Millennials 
want to decorate their living spaces with elements 
and objects that make their spaces feel extra-custom,” 
explains Berk.

Flexible Spaces:
Flexible spaces that can multitask and floor plans 
designed for entertaining rank high on the mil-
lennial must-have list for the home. “Millennials 
who are buying homes are looking for f lexibility, 
and homes that allow them to entertain and raise 
families, but also that will work for them for a 
long time to come,” says Berk. Flexible spaces 
such as lofts than can be converted into a child’s 
bedroom or guest room or a garage apartment 
that produce rental income are staples of the mil-
lennial home. 

“Millennials want to have friends over and use 
their home as entertaining spaces. They are 
connected to their parents and others in their 
parents’ generation and are nostalgic about 
their houses. Partly for those reasons, they are 
surprisingly traditional about choosing homes 
in suburban communities with parks and open 
space,” notes Andrews. 

Color Confident:
Modern, minimal and midcentury style elements have 
overtaken other styles in this demographic but with 
a youthful dose of color. Millennials are not afraid of 
color and boldly infuse hues in the home. “I am start-
ing to notice a shift in color preferences that is leaning 
into more muted pastel shades, and schemes that utilize 
material as color where wall finishes are left neutral to 
support the contrast and allow other elements to be the 
star,” notes Berk. Black is also back in living spaces but 
with a youthful, less somber twist. “I use a lot of black 
in my own design work, and have embraced it for a long 
time, but I’m definitely starting to see it everywhere.” 

Happy Homes:
Floor plans that optimize the home for happi-
ness define millennial home design. Spaces that 
promote “self-care,” the buzzword for an emerg-
ing design movement making the home more 
nurturing for the mind and body, are essential. 
Think craft corners, reading nooks, yoga, prayer 
and meditation rooms and you get the concept of 
“self-care.”  Millennials also turn to technology for 
mood-boosting elements and water wellness expe-
riences with the creative use of light, sound, falling 
water and LEDs for ambiance. 

Unlike previous generations of homeowners, mil-
lennials are minimalists at heart. They have neither 
the need nor the budget for showoff spaces and 
McMansion proportions. “They don’t see them-
selves accumulating stuff, so they don’t care much 
about big closets, big rooms or large garages,” notes 
Andrews. Maximizing space, affordability, and 
personalization while building a sense of commu-
nity are core values for this demographic of new 
homeowners shaping the future of design. 

Contemporary Farmhouse Kitchen in a 
Millennial-targeted concept home built by 
Pardee Homes

Serenity Chromatheraphy 
Rainhead by Thermasol

Contemporary Transitional Home, 
a Millennial-targeted concept 
home built by Pardee Homes

Contemporary Transitional Home, 
a Millennial-targeted concept 
home built by Pardee Homes
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REAL MEN
WEAR FLORAL

Photographer: Alessandro Esposito
Model: Caleb Byrum

Art: Luca Bonacina
Style: Simone Botte

Beauty: Chiara Scafuro
Location: Mercato dei Fiori di Milano

Shirt: Trussardi
Jacket & Trousers: Ballantine

Women aren’t the only ones that like flowers 
men have been donning this profound print 
since the beginning of time. 
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Trench: Burberry
Pants: Umbro
Socks & Slides: Nike
Bag: Flow
Sunglasses: Simon Cracker

Jacket: Fred Perry
Shirt & Necklaces: Vivienne Westwood
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Shirt: Versace
Gloves: Federico Cina
Leather Trousers: Simon Cracker

Jacket: Nike
Coat: Fred Perry

Sunglasses: Simon Cracker
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Written By: Coleen Janeway 
Beauty Expert, co-host of #skinfoodbodylove 
series on AppleTV, Roku and KNEKTTV
Founder, SkinFoodBodyLove.com

Wood-fired pizzas and a solid beer selection can 
make the end of a hard week seem pretty damn good.    
Gesso offers it all and welcomes its guests into a 
warm glowing lofty space. It is hard not to notice the 
art, excellent choices of craft cocktails, curated wine 
list and an array of freshly prepared appetizers. 

Appetites can be tamed with a visit to this warehouse 
style haunt.   A fan of Paul Hibler’s collection of 
restaurants (American Gonzo Food Corporation), I 
was jazzed to have the opportunity to dine and expe-
rience a lively evening of eating and drinking.  Arriv-
ing at Gesso on a Friday night, I rightly anticipated 
a full house.   It was quite packed but this did not 
hinder the excellent service by their knowledgeable 
staff, who confidently walked us through their sea-
sonal bar and dining menu.  

GESSO

LAPALMEMAGAZINE.COM

AN ITALIAN EATERY

I opted for a Chestnut cocktail to start while my guest and 
I discussed menu options.   Our spirits arrived quickly, the 
Chestnut cocktail had a nice hot toddy spin to it. A great way 
to welcome us on a cold LA night.  As you look around Gesso 
you will notice how the art and warm lighting create a relaxing 
atmosphere, and make for a great place for large groups and 
meeting friends.

We started with the Smoked Trout Spread and Braised Cel-
ery, both were fresh and healthy choices.  The Smoked Trout 
Spread was the perfect mix of pickled onions and handmade 
gigantic man-size potato chips sprinkled with dill.  Fitting as 
we sat and stared at the massive trout mural on the wall, and 
a perfect appetizer to go with a cold beer. The Braised Celery 
arrived covered in a warm miso mustard sauce and duck fat, 
delivering a hearty and seriously tasty dish.  

A mid-course was necessary because to dine at Gesso means 
PIZZA! No visit here could be complete without one.  We 
chose the Royal Trumpet and Maitake Pizza, which arrived 
warm and toasty, layered in crispy potato, taleggio and gruyere. 
The cheesy mushroom goodness just melts in your mouth.  We 
told ourselves the mushroom antioxidants cancelled out the 
gluten (for all you health conscious guys). Officially declaring 
cheat night, we indulged.

Making our way to the mains menu, the Octopus Puttanesca 
was our top choice.  Grilled octopus mixed with sauce and 
little pulled pork wrapped pasta, combined with the saltiness 
of the anchovies provided just the right amount of depth with-
out an overwhelming amount of any one flavor.  We paired 
this course with a nice glass of Gamay, a light bodied wine 
with delicate floral aromas, subtle earthy notes, and surprising 
ability to pair with food (even fish!). Gesso has a by-the-glass 
selection of wine for those who may want to taste but not 
commit to an entire bottle.  

A night of over indulging would not have been complete 
without some after dinner drinks and dessert. Gesso’s gracious 
staff and bar manager, Joe, really took care to make us feel 
welcomed.  Dessert started with a nightcap of Amaro Sonta, 
Maria al Monte, a batch we were told has been around since 
the 70’s.   It had complex aromas and flavors with plenty of 
spice, herbaceous notes and bite on the finish.  Something to 
definitely experience when you are out with your friends.  To 
balance our “bad” we opted for the gluten-free Chocolate Tart 
for dessert.  All tarts considered, this one had a welcomed twist 
with an oatmeal cookie crust, and a hint of cardamom.  

While finishing out our evening, we appreciated and enjoyed 
the commentary that both Joe, and Brooke the manager shared 
with us about the history of Gesso. In unison their words sang 
praise of Paul’s leadership and the example he puts forth in 
making Gesso a place all would enjoy and want to experience. 
Even down to the postcard featuring Hunter S. Thompson 
you get when your check is brought to you. A true visionary, 
Paul’s infusion and influences were apparent throughout this 
space and his brand. In combination with Chef Miriello they 
have a wonderful restaurant and great vibe for your tribe, of-
fering breakfast, lunch and dinner.  We are already planning 
our return for brunch.  Reservations are not necessary but rec-
ommended for evenings.

Gesso

801 N. Fairfax Ave. 

Los Angeles, CA

 90046

Gesso.com
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LEVI MEADEN: SOULFULJOURNEYHollywood is filled with young actors who feign 

originality and inspiration. Young actor and star of 

the upcoming action film Pacific Rim, Levi Meaden 

talks  with creative director Derek Warburton about 

finding an education in Prague and how he weaves 
in and out of the Hollywood fast track. 

Photographer: Tj Manou Creative Director: Derek Warburton
Groomer: Michaeline Becker @mickbeauty Using V76 

Brown & Cream Satin Bomber: Kooples 
Hat: Available at Church Boutique 
Logo Tee: Music is Universal Denim: Sand jeansBeaded bracelets by Manuel Soriano 

available at Sand, Los Angeles. 
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Name, rank and serial number? (basically who you are lol)
My name is Levi Meaden, I’m an actor from The Killing for 
Netflix, Aftermath for SyFy and the upcoming universal pic-
tures Pacific Rim: Uprising and Breaking In. 

Did you always have childhood dreams of being an actor? 
Is acting an escape or a chance to explore the human spirit?
It’s definitely not an escape, with every role I’ve tried to come 
to a better understanding of myself and, I like to believe, 
people as a whole. I’ve tried to look past my ego and find 
something more. As for how this all came to be: I just loved 

movies. I pursued the dream of being an actor when I was 
younger but as I got older my focus shifted behind the camera, 
specifically writing and directing, which is one of the reasons 
I ended up in Prague. I think my time studying behind the 
camera really informed my view of acting and it made me 
focus on the story. The discovery that acting was a unique 
form of story telling really brought my passion back to the 
forefront. 

You grew up in Canada and moved to the Czech Republic 
for your education. Why Europe? What do you think 
you gained in your craft studying in an ancient city like 

Prague?
I felt growing up that I was very westernized, but at the same 
time I would read these stories from people like Hemingway 
about their exposure to the culture in Europe. I wanted to 
get a different view, so I found a place I knew almost nothing 
about and decided I’d try studying there. Things worked out 
and I found myself exposed to a lot I wouldn’t have found on 
my own. The experience of Prague itself may never leave me, 
but I think the conflicts I found in myself are probably most 
important. 

After Prague you migrated south of the border to 
Hollywood instead of going back to Canada. What is 
the appeal of being in Hollywood or the US compared to 
being home?
I actually did return to Canada after Prague and worked in 
Vancouver for a few years. I love that city so I go back for work 
often, in fact I am going back up in June to film a mini series. 
Vancouver will always be a special place to me, but, like any 
industry, if you want to continue to advance you need to go to 
the biggest market. Hollywood was always the goal I just had 
a round about way of getting there. 

You are in the new Pacific Rim, which hits theaters in 
March. Do you play a good guy, a bad guy or a lil of both?
It’s unusual for me, but I play a good guy. 

Much of your work seems to be serious gun toting strong 
men. Any desire to play romantic roles or romantic 
comedy?
Yes. I’m a huge comedy fan (especially dark comedy) so I 
would love to do something comedic, but generally I think 
people find me a little intense on screen so it’s hard to find 
the right fit. 

Which brings us to your private life. You are a very private 
person in a very public relationship. How does it feel being 
private and living in the public eye?
I love this job, and there are certain downfalls that come along 
with it. I try not to focus on that though. I was very fortunate 
to have great family and friends growing up, and I alway tried 
to find something that ref lects that no matter where I am. 
I’ve been lucky enough to find it in a lot of places and to find 
someone I truly love. Everything else is just noise. If I lose 
everything I’ve worked for the thing that’s most important is 
that I lived according to my own values. 

Typical Saturday night?
Usually relaxing and cooking for my girlfriend and then a 
movie. Or a poker night with friends. 

What is coming up and what are your hopes and dreams 
for the next 5 years?
I’d like to get back behind the camera, I’m in the midst of 
writing a few scripts and moving into producing, which I’m 
super excited about. I also would like to find a character I 
could play for a few years and really develop.

Star Embroidered Sweat Shirt: Sandro 
Floral Shirt & Striped Tee: Club Monaco 
Jeans: Diesel Available at Sand, LA. 

Hawaiian shirt and tank by 
Duvan, tropical

printed pant by G Star, glasses 
by H Lorenzo Beaded and chain 

bracelets by Manuel Soriano 
available at Sand, Los Angeles
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Taupe Jogging Suit: All Saints 
Boots: Cat Shoes
Glasses: Olive Peoples 

Black & White Stripe Shirt & Tee: HM Collection 
Sweat Pants: Club Monaco 
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The Practice | Beverly Hills
Dr. Dustin Cohen

FIRST
LOOK:

Interview by: Brittany Garcia
Website: www.thepracticebh.com

Instagram: @thepracticebeverlyhills

We make it our business to know the personal stuff in your 
life, even before your first visit!  When you can connect with a 
patient on a personal level before ever looking in their mouth, 
it makes for a much more comfortable dental experience.  We 
are very good researchers, and you will be pleasantly surprised 
at what fun stuff we can find out.   

Being the only office in Beverly Hills that has the CariVu cam-
era, a completely radiation-free way to see inside your teeth, has 
been a big differentiator for us as well. Oh, and we also happen 
to have the coolest clientele in the world…for sure, not every 
dentist can say that.

Can you explain your holistic practices and your passion 
for holistic dentistry?
My personal journey into a healthier lifestyle began right after 
high school when I decided to start eating healthy & lifting 
weights because I wanted to add some muscle before starting 
college. That led me to graduating with a Bachelor degree in 
Human Nutrition.  Now living in Los Angeles, everywhere 
we look there is something having to do with health and fit-
ness.  Knowing that my patients, if given a choice, would likely 
choose products that are BPA-free, Triclosan-Free, Mercury-
free, & Gluten-free, it seemed like a no-brainer to remove those 
chemicals from our office. So instead of giving people a choice 
to use products with harmful chemicals or not, we decided to 
transform our entire practice.  We feel compelled to always give 
our patients the best.

What is it like being able to work on big stars such as 
Sylvester Stallone, Jillian Michaels, and more?
It’s a dream come true!  While I was still in high school in 
Florida, I imagined a practice exactly like what we have right 
now.  I knew it was going to be a near-impossible road to prac-
tice dentistry in the Mecca of cosmetic dentistry, Beverly Hills.  
Luckily both Dr. Stacey & I made the right decisions in our 
lives that have led us to where we are today. 

Having celebrity patients like Sylvester Stallone & Jillian 
Michaels or billionaire CEOs is really amazing.  This group of 
people have made it to the top because they are extremely tal-
ented, creative, and hard working.  Getting to speak to people 
who are the leaders of their industry is priceless.  I am con-
stantly learning something new and interesting or gaining a 
new perspective on an issue that I have in my life.  Thankfully, 
all of them are great people and lots of fun to have in the office!

And personally, having these patients is very gratifying.  I know 
that my patients could afford to go to any dental office in the 
world, but they choose to trust us with their care.  I do not take 
this lightly.  I find it extremely motivating and it’s what pushes 
us to continually improve our services.

Where did your passion for dentistry start?
It started at my orthodontist’s office when I was 8 years old!  He 
had a giant office with video games and he drove fancy cars.  
What can I say, I was 8!  As I got older, I was clearly drawn to 
the sciences and dentistry became more interesting than just 

the f lash of the Ferraris.  And since my parents didn’t graduate 
from college, they strongly encouraged me to work towards my 
goal of becoming a dentist. 

What is it like being able to own a practice and work along-
side your wife? 
It’s the only way to work!  We are such a great team and com-
pliment each other so well.  I’m generally the idea guy.  I come 
up with the creative ideas for the direction I want to take the 
business, and Stacey makes it happen.  She is hands-down the 
most organized person I’ve ever met, and she just gets things 
done.  She is also a great barometer for what is a good idea vs. 
a bad idea.  Since we both earned Masters degrees in business 
before starting dental school, we are both able to see the full 
picture when it comes to running a dental practice.  Managing 
a successful dental practice is 1/3 clinical expertise, 1/3 manag-
ing patients’ feelings, and 1/3 business management…and it’s 
impossible for only one doctor to be great at all of those things.  
Together, Dr. Stacey & I are a force to be reckoned with!

How does your cool and innovative lifestyle intertwine with 
your dental work?
LA is a such cool place to live and work.  Whether at the office 
or eating lunch in Beverly Hills, I’m surrounded by creative 
and inspiring people on a daily basis.  I personally find this 
fun and interesting because I’ve always been attracted to the 
“cool” things.  Being able to connect with creative people has 
yielded some very interesting patient relationships, and even 
more interesting dental collaborations.  Getting to know the 
world-famous tattoo artist, Dr. Woo, has definitely upped my 
level of cool.  After getting some very coveted tattoos on my 
arm, we decided to tattoo a crown for him in our in-house den-
tal lab!  When rapper/actor Ninja, star of the movie Chappie 
& member of Die Antwoord, came into my office for the first 
time, I had a good feeling we were going to be doing something 
outside of the box.  After a set of porcelain fangs, a bunch of 
gold teeth, & some backstage passes to a Die Antwoord con-
cert, we were having fun! 

What is the #1 step, in your opinion, to maintaining dental 
health?
Very very simple, more frequent professional dental cleanings.  
Way too many people think they should be getting cleanings 
every six months.  That six-month time frame is something that 
was concocted by insurance companies.  At The Practice, we 
are only interested in what’s best for the patient, not what’s best 
for the insurance company.  The vast majority of adults need 
professional dental cleanings every 3-4 months to stay healthy.  
You should never have build-up on your teeth, and having 3 
or 4 cleanings per year will accomplish that.  The teeth and 
gums are the only areas of the body that don’t heal themselves.  
So when you have build-up on your teeth, your gums become 
inflamed, causing immune cells to be drawn to the area to try 
to fight the infection.  This essentially takes the immune cells 
away from other areas of the body and leaves them more suscep-
tible to disease.  More frequent dental cleanings will also likely 
lead to fewer cavities and more conservative dental treatments 
due to being able to address issues earlier.

What sets you apart from other dental 
practices?  
The Practice | Beverly Hills is on a mission to make 
it unimaginable for patients to go to any other den-
tal office. We are the go-to practice for patients that 
truly value the highest quality dental care combined 
with unparalleled customer service.  In order to accom-
plish this mission, My wife Dr. Stacey & I have spent 
years getting the most cutting-edge education, buying 
the most advanced equipment, and developing a cus-
tomer service program (A.K.A. The Bespoke Dental 
Experience) that continually exceeds our patients’ 
expectations.

The experience at our office is unlike anything most 
people have experienced before.  We run on time!  

Seriously, nobody waits in our reception area, unless of 
course you are early.  Our reservations start and end on 
time, all the time.  We understand that the majority of 
our patients have extremely demanding schedules that 
leave very little room for error.  In order to be punctual, 
we also don’t overlap patients, unlike the vast majority 
of dentists in the world. We feel confident saying that 
there’s not a person on the planet that actually enjoys 
waiting for their dentist for 30 minutes at a time while 
they run between rooms to see other patients. 

Our “personalize your visit” forms also allow us to take 
into account your preferences at the dental office.  If 
you think a bottle of water, earplugs & a blanket will 
make you more comfortable, that’s exactly what will be 
waiting for you when you enter the room.  



58 59

INTERNATIONAL
WATERS

PHOTOGRAPHER: KEVIN ROLDAN
MODEL: TOBIAS REUTER
MODEL AGENCY: TWO MANAGEMENT - LA
WARDROBE STYLISTS: BRANDON NICHOLAS & ART HUNTER
HAIR AND MAKEUP ARTIST: MARCO DE SOUZA

Shorts & Sweater: Twenty Clothing

Men from around the world flock to exotic shores at 
the first sign of fun in the sun. Photographer Kevin 
Roldan shows us how to heat up spring break. 
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IT’S IN
THE BAG
IT’S IN
THE BAG
How many phones do you have 
with you right now? One or 
two? Our pants pockets are ba-
sically outnumbered today by 
the sheer number of electronic 
paraphernalia we carry with us 
today.

There are old ways to take care 
of new world problems. In to-
day’s go-go world that requires 
charging boxes, lighting cables, 
tablets, laptops, memory cards, 
cameras and a phone, we need a 
little help.

For the modern man on the 
move a bag is more than just a 
fashion accessory in which to 
store your daily essentials; they 
also show the personal style you 
exhibit.

Choose a bag for daily use, 
business meetings, conferences, 
vacations and weekend get-
aways. It can be a small or large 
bag, both are great choices for 
your particular lifestyle. Here is 
a list of eight “man bags” that 
can move all of your electron-
ics and other paraphernalia to a 
central location.

Written By Darryle Moody
@darryle_moodynm

Louis Vuitton Anton Pochette
When looking for a bag with classic lines and a 
world-famous lineage, Louis Vuitton is the go-to 
brand. The Taiga leather makes the Anton Pochette 
the ideal option for every day use for work or the 
weekend. Anton Pochette is available in Noir, Ardoise 
& Ocean $1,590

Bottega Venetta Intrecciato Small 
Messenger Bag
Men’s everyday essentials can be easily stored within this 
messenger bag. In typical Bottega Venetta fashion, the bag 
is hand-woven from hearty VN calf leather, this particular 
leather has inherent qualities that will continue to look im-
peccable. Available in Cobalt Blue or Black $1,820

Valentino Garavani Crossbody Bag
For the man that is intrigued by subtle yet classic luxury, this 
Valentino Garavani cross body bag is available in two colors 
that suits a certain mood. Constructed of canvas this messen-
ger bag features a prominent black leather “V” sign that is in 
contrast to the palladium-finish metal closure hardware. A 
red leather label with logo on the back side just so you know 
what you are carrying. Available in Black or Blue $1,095

Hermes Steve 35 Messenger Bag
When one is comfortable with himself and attains a level in 
life that requires one only thing, the best, Hermes and its long 
storied history fulfills this requirement with ease. Construct-
ed from taurillon Clemence leather, which is a natural grained 
and anti-scratch leather that is made from a baby bull calf. A 
supple Goatskin lining combines for intoxicating concoction 
of craftsmanship, materials, style and sophistication are all 
blended to make the everyday into something special. Steve 
35 is available in Plomb, Taupe or Tourbe $7,750
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THE
LISTENING ROOM
BISHOP BRIGGS

Bishop Briggs is the alias of Sarah 
McLaughlin, a British born sing-
er-songwriter previously residing in 
Hong Kong and Tokyo before arriv-
ing in LA. Her six-track self titled 
EP was welcomed with open arms, 
introducing her as the new ferocious 
artist we were all waiting for. 

Beginning with her widely known 
single, “River,” a soulful introduc-
tion and lyrics that smack you right 
in the face, Bishop highlights her 
fierce vocals. The EP then folds 
into a glittering track, “Dark Side” 
where Bishops vocals dance along a 
heavy and beautiful bass line as the 
sound builds to an intense alterna-
tive sound. Her voice shifts from 
gentle and soothing on the verses, 
to a powerful energetic roar on the 
chorus, helping her listeners keep 
up with the emotional narrative. 
“The Way I Do” is a soulful perfor-
mance favorite. Bishop powerfully 
croons and the listener is begging 
whomever she wrote the song about 
to open their eyes. This girl is a 
force to be reckoned with. “Wild 
Horses” follows as track number 
four, another favorite in the alterna-
tive-pop market. 

Hip hop bass lines are featured 
prominently on every track, blend-
ing with the rock style guitars and 
vocals of “River” and “The Fire.” 
The folksier crooning on “Wild 
Horses” and the soulful organ 

on “Way I Do” and “Dead Man’s 
Arms” meld seamlessly with the 
bass lines. 

While the hip hop lends a sense of 
consistency to Bishop Brigg’s musi-
cal style, the variety of other stylistic 
influences are what make her worth 
listening to; she skillfully blends 
unexpected genres. Her ability to 
blend her influences into a cohesive 
package has become a key tenet of 
Bishop Brigg’s style.

By: Dakota LaPalme
@kotasaurusrex

Skillfully blending 
stylistic influences into 
a cohesive tour-de-force

BISHOP BRIGGS
(Teleport Records)

Givenchy Nylon Bum Bag
This Aviator navy blue nylon cross body bag has 
two front pockets, a wide nylon black shoulder 
strap, and a prominent GIVENCHY patch, that 
ever so slightly lets people know what you are 
rocking. $890

Gucci Web Small Messenger Bag
When you want a bag that is classic and desirable one 
can’t go wrong with the unmistakable green and red Web 
Gucci detail. Has phone pockets and an adjustable strap 
for multiple options. $790

Fendi Gray Messenger Bag 
If you have a sense of humor and want people see this 
aspect of your personality, this Fendi messenger bag may 
actually, be your bag. Constructed of gray technical fab-
ric and calfskin leather, this bag features a fun “I See You” 
statement metal appliqué in the shape of micro Bag Bugs 
eyes. Made in Italy. $1,200

Longchamp Zanzibar Crossbody Bag
For a sophisticated gentleman that doesn’t need to “shout” his lux-
ury leanings this bag is just about perfect for the daily commute or 
travel. A compact design cross body bag is perfect for holding your 
personal items while on the move. Materials sourced from South-
ern Africa are used on the Zanzibar. Casual in appearance and still 
elegant, the metis leather has a “hand” like no other. Available in 
Cognac or Black $395
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